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Survey Snapshot

77 full responses (123 total)
30% from pharma companies 55% from healthcare agencies 8% consultants 7% other
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Progress is being made but there is still a way to go, with current patient engagement
levels rated across the following areas*:

Research & development 3.51

Clinical trial design 3.54

Market access

Commercial communications 4.85

Patient support programmes 6.26

*scored out of 10

Respondents felt they wanted to know more about:

Using patient insight to help shape
healthcare professional communications

Using patient insight to help
shape brand strategy

Working with Patient Advocacy
Groups (PAGs)

Engaging patients in support programmes

Top tips for engaging with patients

Agency do’s and don’ts

Using patient insight to help
shape trial protocol

Using patient insight in medical affairs

Other*

*Finding the relevant patients, overcoming compliance challenges, digital ideas and tips that the code allows, best practice showcasing and demonstrating ROI
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